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EDUCATION 
University of Georgia:  Ph.D., Mass Communication, 2012;
 “Media Industry Research” certificate in Audience & Marketing Research

Dissertation: “Organizational Strategic Decision Processes in Disrupted Markets: A Study of U.S. Newspaper Mobile Business Model Innovation” under the direction of Dr. Ann Hollifield, Dowden Professor of Media Research & Telecommunications Department Head.  

Cognate courses in Strategic Management and Marketing Management in the Terry College of Business.
University of Georgia: MA, Journalism and Mass Communication, August 2008. Master’s Thesis: “Youth 2.0: A Study of Resources Used by Newspapers to Attract Young Readers,” under the direction of Dr. Hugh J. Martin.

Cognate MBA courses in the Terry College of Business.
University of North Carolina at Chapel Hill: BA, Journalism and Mass Communication, 2001.

EMPLOYMENT HISTORY

Georgia State University: August 2017-present

Clinical Assistant Professor: Teach entrepreneurship courses through the Entrepreneurship and Innovation Institute in the J. Mack Robinson College of Business.
Texas Tech University: August 2013-August 2017

Assistant Professor:  Primarily taught courses on media entrepreneurship, media economics, & media management and strategic communication at both undergraduate and graduate levels in this tenure-track position in the College of Media & Communication.
Lede, LLC. 2010-present


Co-founder of company dedicated to consulting for Social Media Strategy and Business Model Innovation. 

University of Hartford: August 2012- July 2013
Visiting Assistant Professor: Taught courses on media writing, media industries, news editing, social media and research methods in the Media and Journalism emphasis at the School of Communication.
University of Georgia: August 2006- August 2012
Instructor (August 2008-May 2011) Instructor for News Editing, Graduate Newsroom Multimedia Lab, News Writing and Reporting classes at the Grady College of Journalism & Mass Communication.

Strategic Consultant (Summer 2010- Summer 2012):  Consultant during five semesters to Grady College undergraduate teams enrolled in the capstone advertising campaigns course that worked on projects for Turner Entertainment Networks’ programs and brand cable channels (TBS & TNT). 

Pre-College Program Instructor (July 2012).  Designed and taught a 2-week long college-level course on “Social & Digital Media Literacy” for high school juniors and seniors through the University’s Pre-College program.

Graduate Research Assistant (August 2007-May 2008): Conducted historical research on the role of African American women in Hollywood for Professor Valerie Boyd, Charlayne Hunter-Gault Distinguished Writer-in-Residence.
Science Writer (August 2006-May 2008): Research and case studies for the National Science Foundation-funded Partnership for Reform in Science and Mathematics (PRISM).
Duke University Talent Identification Program: Summer 2009 & Summer 2010.
Instructor (June 2009-August 2009; June 2010-August 2010): “Media and Message: Communicating in the Digital Age” course for academically gifted 8th-10th grade students.

Johns Hopkins University Center for Talented Youth: June 2007-August 2007
Teaching Assistant (June 2007-August 2007): Literature and film course for academically gifted 7th-10th grade students.

The Gaston Gazette: March 2005-May 2006

City and county government reporter; coordinated Gazetteen, a weekly teen page.
The Chapel Hill Herald: July 2001-January 2005

City and county government reporter.
 The Herald-Sun: May 1999-January 2005

Food critic (May 2002-January 2005).
Assistant Editor, Under Construction teen section (June 2001-February 2003).
Features Correspondent (January 2000-June 2001). 
Features Intern (August 1999-December 1999).
News Intern (May 1999-August 1999): Metro reporter, covered 1999 Special Olympics World Summer Games.
The Seahawk:  August 1997-May 1999

Editor in Chief (1998-99).
Staff Reporter (August 1997-April 1998).
The Cary News:  May 1998-August 1998

Staff Intern.   
The Morning-Star:  August 1997-May 1998

Sports Correspondent.  
The Herald-Sun Raleigh Extra: February 1995-May 1997 

Sports and News Correspondent. 
NandoNext.com: February 1995-August 1997
Staff Writer and Contributing Editor.
RESEARCH

Refereed Journal articles (published)

Sindik, A.R. & Graybeal, G.M. (2017). Media entrepreneurship programs: Emerging isomorphic patterns. International Journal on Media Management, 19 (1), 55-76.
Hayes, J.L, Graybeal, G.M. &  Friedman, A. (2017). Resurrecting zombie brands: Lessons from analyses of ‘The Walking Dead’ Social TV conversation. Proceedings of the 2017 Conference of the American Academy of Advertising 86-94.
Graybeal, G.M. & Sindik, A.R. (2016). University partnerships with area entrepreneurial efforts produce shared benefits. Newspaper Research Journal, 37 (4), 344-355.
Graybeal, G., Hou, J. & Hernandez-Ojeda, C. (2013). Read, not dead: A case study of #redanddead viral news spread. #ISOJ, the official research journal of the Journal of International Symposium on Online Journalism, 3 (2,) 59-78.

Graybeal, G.M., Sindik, A.R. & Qing, Q (2012). Current print subscribers more likely to pay for online. Newspaper Research Journal, 33 (3): 21-34.
Graybeal, G.M., & Sindik, A.R. (2012). Journalism students and civic engagement: Is there still a connection? Community Journalism, 1(1): 29-46.
Graybeal, G.M. (2011). Newspapers publish less in print; focus on Web to attract young readers.  Newspaper Research Journal, 32 (1): 90-97. 

Sindik, A.R. & Graybeal, G.M. (2011).  Newspaper micropayments and Millennial Generation acceptance: A brand loyalty perspective. Journal of Media Business Studies, 8(1): 69-85.
Graybeal, G.M  &  Hayes, J.L. (2011).  A modified news micropayment model for newspapers on the social web.  International Journal on Media Management, 13 (2), 129- 148.
Hayes, J.L. & Graybeal, G. M. (2011). Synergizing traditional media and social network sites for monetization: A modified media micropayment model.  Journal of Media Business Studies, 8 (2), 19-44.
Graybeal, G. (2009, Summer). Want young readers? All it takes is money, time, staff and space: A Resource-Based View of newspapers’ strategies for luring kids and teens to news. Le Journal ESSACHESS (peer-reviewed French journal). Special issue about quality management, 2 (3), 127-149.
Brickman, P., Glynn, S., & Graybeal, G. (2008). Introducing cases to students. Journal of College Science Teaching, 37 (3), 12-16.
BOOK CHAPTERS
Chapter 11 Strategy: Business model and plan (2020). In Entrepreneurship. Houston, TX: OpenStax. 

Chapter 6 Problem solving and need recognition techniques (2020). In Entrepreneurship. Houston, TX: OpenStax. 

Graybeal, G. (2020). Strategic Management for media students. In Teaching Strategic Management. Cheltenham, United Kingdom: Edward Elgar.

Velez, J., Gottlieb, M, Graybeal, G., Abitbol, A. & Villareal, J. (2018). Live streams and revenue streams: Twitch as a hybrid gaming culture. In Nicholas D Bowman (Ed). Video games: a medium that demands our attention. New York, New York: Routledge. 

Graybeal, G. (2017). Business models for content and technology plays. In Michelle Ferrier. Elizabeth Mays (Eds.). Media Innovation and Entrepreneurship. (74-97) Montreal, Quebec: Rebus Foundation.

Graybeal, G. (2008). Effects of exercise on human healthspan. In The Future of Human Healthspan: Demography, Evolution, Medicine, and Bioengineering: Task Group Summaries (pp. 29-39). Washington: The National Academies Press 

REPORTS
“Youth 2.0: A Study of resources used by newspapers to attract young readers,” August 2008, Report prepared for and sponsored by the Cox Institute for Newspaper Management Studies, Grady College of Journalism and Mass Communication, University of Georgia. Available online at http://grady.uga.edu/coxinstitute/coxinstituteyouthreport.pdf
REFEREED CONFERENCE PAPERS 
Graybeal, G.M. (2020, January). Star Citizen and crowdfunding success. Competitive teaching case, modules and workshop track, Presented at the annual meeting of the United States Association of Small Business and Entrepreneurship, New Orleans.
Nguyen, P & Graybeal, G.M. (2019, August). Two player mode: Factors that influence capital committed to video game crowdfunding campaigns on Kickstarter and Indiegogo. Paper presented at the Association for Education in Journalism & Mass Communication, Toronto. Top Faculty Paper, Third Place, Media Management, Economics & Entrepreneurship Division

Graybeal, G.M. (2019, April). Incorporating career readiness competencies in entrepreneurship curriculum and assessment. California Entrepreneurship Educators Conference, San Diego.

Graybeal, G.M. & Martinez, J. (2017, August). Examination of continuous response assessment of communication course presentation competency. Paper presented at the Association for Education in Journalism & Mass Communication, Chicago.
Graybeal, G.M., Abitbol, A., Velez, J. & Gottlieb, M. (2017, April). Putting the capital in social capital: examining Twitch as a path toward a melded social media marketing approach. Paper presented at the Broadcast Educators Association annual conference, Las Vegas.
Hayes, J.L, Graybeal, G.M. &  Friedman, A. (2017, March). Resurrecting zombie brands: Lessons from analyses of ‘The Walking Dead’ Social TV conversation. Paper presented at the American Academy of Advertising annual conference, Boston.

Sindik, A.R. & Graybeal, G.M. (2016, August). Media entrepreneurship programs: Best practices and challenges.  Paper presented at the Association for Education in Journalism & Mass Communication, Minneapolis, Minnesota.
Graybeal, G.M. & Martinez, J. (2016, May). Cooperative working spaces, accelerators & incubators resource allocation: A case study of two emerging entrepreneurial ecosystems.
Paper presented at the 12th World Media Economics and Management Conference, New York.

Graybeal, G.M., Zhang, W. & Nadkarni, A. (2016, May). A case study of crowdfunding success: best practices from ‘Star Citizen.’ Paper presented at the 12th World Media Economics and Management Conference, New York.

Graybeal, G.M. (2014, August). Organizational strategic decision processes at U.S. newspapers: A study of mobile business model innovation. Paper presented at the Association for Education in Journalism & Mass Communication annual conference, Montreal, Canada

Graybeal, G.M., Kelly, L., & Doherty, N. (2014, August). Binge watching alone together?: An exploratory study of college students’ motivations for marathon TV viewing. Paper presented at the Association for Education in Journalism & Mass Communication annual conference, Montreal, Canada.

Penkert, K. & Graybeal, G.M. (2014, May). Getting a foot in new markets: A case study of television management and process strategies for soccer in the United States. Paper presented at the 11th World Media Economics and Management conference, Rio de Janiero, Brazil.

Graybeal, G.M. (2014, April). Too much television at once? A study of binge viewing motivations among college media students. Paper presented at the Broadcast Educators Association annual conference, Las Vegas.
Graybeal, G.M., Hou, J. & Hernandez-Ojeda, C.  (2013, April). Read, not dead: A case study of #redanddead viral news spread.  Paper presented  at the 14th annual International Symposium on Online Journalism. University of Texas. Austin.

Graybeal, G.M. (2012, May). A Second Wave of Disruption: Pitfalls and Potential of Mobile Business Model Innovation for Newspapers. Paper presented at the 10th World Media Economics and Management Conference, Thessaloniki, Greece.

Graybeal, G.M., Sindik, A.R. & Ingles, J. (2011, August). Journalism students and civic engagement: Is there still a connection? Paper presented at the Association for Education in Journalism and Mass Communication annual conference, Scholastic Journalism division, St. Louis Top Student Paper, Scholastic Journalism Division
Graybeal, G.M., Dennis, J. & Sindik, A. R. (2010, August). Scholastic Millennials and the Media: News consumption habits of young journalism students. Paper presented at the Association for Education in Journalism and Mass Communication annual conference, Scholastic Journalism division, Denver

Graybeal, G.M. & Hayes, J.L (2010, April 24). All the news that’s fit to pay for online: The case for a modified news micropayment model on the Social Web. Paper presented at the 11th annual International Symposium on Online Journalism, University of Texas, Austin, TX.

Note: International companies in Hong Kong and the Netherlands have built

platforms based on this presentation. PBS MediaShift also featured this research in an article.

Graybeal, G.M., Dennis, J. & Sindik, A.R. (2010, March 12).  Millennials and the Media: News consumption habits of young journalists. Paper presented at the AEJMC Southeast Colloquium, at the University of North Carolina, Chapel Hill, NC. Top Student Paper, Newspaper Division
Sindik, A.R. & Graybeal, G.M. (2010, March 6). Newspaper micropayments and Millennial Generation acceptance: A brand loyalty perspective.  Paper presented at the AEJMC 2010 Midwinter Conference, Media Management and Economics division, University of Oklahoma, Norman, OK.

Graybeal, G. M.  (2010, January 9). Redefining young readership: A study of resources newspapers use to attract teen and child readers. Paper presented at the Association for Education in Journalism and Mass Communication Scholastic Journalism division Winter meeting, St. Petersburg, FL.
Graybeal, G. M. & Hollifield, C.A (2009, November 15).  Adopting news young: Newspapers’ teen sections and their impact on young people’s news adoption.  Paper presented at the National Communication Association Conference, Mass Communication division, Chicago, IL
Graybeal, G. M. (2009, Aug. 5-8). Old theory, new use: An Uses & Gratifications revival in a new media world? Paper presented at the Association for Education in Journalism and Mass Communication annual conference, Communication Theory & Methodology division, Boston
Graybeal, G. M. & Hollifield, C.A (2009, Aug. 5-8). Hooking ‘em young: Effects of forms of youth exposure to newspapers on later newspaper adoption.  Paper presented at the Association for Education in Journalism and Mass Communication annual conference, Scholastic Journalism division, Boston
Graybeal, G.M., McLean, J., Sylvester, M., Rush, K. & Clemons, K.,  (2008, March 19). The many faces of Facebook: Exploring how youth express identity online. Paper presented at the Popular Culture Association and American Culture Association, 2008 Conference, San Francisco, CA. 
Graybeal, G.M. (2008, March 1). ‘You’ and me: The reason Google and News Corporation used acquisition to enter new markets: An exploratory case study analysis of the YouTube and MySpace purchases. Paper presented at the Association for Education in Journalism and Mass Communication 2008 Mid-Winter Conference, Point Park University, Pittsburgh, PA.

Graybeal, G.M. & Adeshola, T.J.  (2008, March 1). Newspapers’ use of weblogs: The value of investing resources to the latest online product. Paper presented at the Association for Education in Journalism and Mass Communication 2008 Mid-Winter Conference, Point Park University, Pittsburgh, PA.

Brickman, P., Glynn, S., & Graybeal, G. (2007, November 29). Controversial

topics and the case method. Paper presented at the meeting of the National Biology Teachers Association, Atlanta, GA.
Brickman, P., Glynn, S., & Graybeal, G. (2007, April 28). Improving pre-service teachers’ learning of biology. Paper presented at the Partnership for Reform in Science and Mathematics (PRISM) symposium, University of Georgia, Athens, GA.  

PANELS
Graybeal, G.M. (2019) The nuts and bolts of teaching entrepreneurship. “Diversity teaching through Entrepreneurship” preconference of the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, Toronto.

Graybeal, G.M. (2019). Agency, in-house, or on your own? The virtues of teaching entrepreneurship to students. Panel for the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, Toronto.

Graybeal, G.M. (2019). Reaching high to impact our students: strategies and tips for incorporating high-impact practices in the classroom. Panel presented at the Association for Education in Journalism and Mass Communication, Toronto.

Graybeal, G.M. (2018). Bringing entrepreneurship into the classroom: challenges and best practices. Panel for the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, Washington, DC.

Graybeal, G.M. (2017). Teaching the business of community journalism in the 21st century. Panel for the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, Chicago.

Graybeal, G.M. (2016). Teaching innovation and entrepreneurship in mass communication.

Panel for the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, Minneapolis.

Graybeal, G.M. (2016). Writing for the hashtag?: Examining the relationship between TV authorship and social media marketing. Panel for the Management, Marketing & Programming division presented at the Broadcast Educators Association conference, Las Vegas.

Graybeal, G.M. (2015). Media entrepreneurship research trends and challenges. Panel for the Media Management, Economics & Entrepreneurship division presented at the Association for Education in Journalism and Mass Communication, San Francisco.

Graybeal, G.M. (2015). New media, new marketing: TV marketing strategies in the 21st Century. Panel for the Management, Marketing & Programming division presented at the Broadcast Educators Association conference, Las Vegas.

Graybeal, G.M. (2015). On streaming, strategy and Social TV: Millennial consumption patterns and networks’ new tactics to reach them. Presented at the Reaching Audiences conference, Lubbock.

Graybeal, G.M. (2011). Advancing theory and methods in scholastic journalism research. Panel for the Scholastic Journalism Division and Community College Journalism Association presented at the Association for Education in Journalism and Mass Communication, St Louis.
NON-REFEREED PRESENTATIONS
Invited panelist. “Marketing in the innovation and entrepreneurial ecosystem.” Innovation & Entrepreneurship Advisory Committee Meeting. Metro Atlanta Area Chamber of Commerce. November 10, 2017. Atlanta.

Invited speaker. “Research basics for entrepreneurs.” Tech Talent South Startup Primer, Advent Cooperative Working Space, Charlotte, NC, August 2016.
Invited keynote. “Media entrepreneurship.” European Media Management Association 2016 Summer Doctoral Program, Wilhelmshaven, Germany, July 2016.

Invited speaker. “Crowdfunding.” 2016 Startup Funding Summit, Texas Tech University Small Business Development Center, April 22, 2016.

“Failure and entrepreneurship.” Kinetic accelerator Boot camp, Innovation Hub, Texas Tech University, Jan 23, 2016.

“Stories from and for ‘followers’ and ‘friends’: How to find, report, distribute and promote news on social media sites.”  Presentations delivered September 23-24, 2009, September 22-23, 2010 and September 21-22, 2011 at the Georgia Scholastic Press Association Fall Conference, University of Georgia, Athens, GA.
“Sportswriting: Beyond the score.” Presentation delivered Oct. 11-12, 2007 and Oct. 2-3, 2008 at the Georgia Scholastic Press Association Fall Conference, University of Georgia, Athens, GA.

PROJECTS

Vozra. Mentor and advisor to founders of app to engage young Hispanics in the 2016 presidential election. Launched in Google Play store in April 2016. Now available in Google and iOS. Recipient of 2016 National Association of Broadcasters Education Foundation Excellence for Innovative Technology award.
Collcast. Mentor to founders developing an aggregate podcasting platform for college students. Submitted to National Association of Broadcasters’ PILOT Innovation Challenge. Fall 2016.
TownWave. Mentor to founders of local musician discovery platform. Student Startup Madness “Field of 64” selection.

The Charity Marketplace. Mentor to startup began in my ENI 3101 course.

Keyz 2 Tha Lexis. Advisory board member to Atlanta-based linguistics learning system.

“The New wave of media: A new product development project for The Red & Black newspaper.” Conducted online surveys of readers and advertisers of the independent campus newspaper and produced a report for the publisher, as part of a “Media Industry Research” course, Spring 2008
FUNDS, GRANTS and FINANCIAL AWARDS

*Project Lead, Entrepreneurship Textbook Transformation Project,  Affordable Learning Georgia Textbook Transformation Grant, $29,016, 2020-21, funded
*Project Lead, College to Career Departmental Incentive Grant, Entrepreneurship and Innovation Institute, Georgia State University, $10,000, 2019, funded
*Georgia State University Technology Fee Proposal 2019-20- Innovation Fund, Continuous Response Dial Technology proposal, $59,245, declined
*College to Career Inaugural Faculty Fellow, funded by Goizueta Foundation award, $12,500, 2018, Georgia State University, funded
*Principal investigator, VentureWell grant, creation of Media Entrepreneurship Startup Accelerator (MESA) @ TTU, $30,000, invitation to resubmit fall 2016 
*Principal investigator, Entertainment Software Association Foundation, Education grant, $50,000, declined
*Cox Institute for Newspaper Management Studies, 2012, $10,900, research funding

*University of Georgia President’s Venture Fund, 2012, $2,000, travel funding

*University of Georgia Foreign Travel Assistance Fund, 2012, $1,700, research travel funding

*Recipient, University of Georgia Graduate School Dissertation Completion Award, 2011-12, $15,000 for dissertation research

*Grady College of Journalism Broun Dissertation Research Award, 2012, $1,100, dissertation research award

*Cox Institute for Newspaper Management Studies, 2008, $1,100, research project funding
RESEARCH AWARDS

*Recipient, University of Georgia Graduate School Dissertation Completion Award, 2011-12 academic year

*Top Student Paper, Scholastic Journalism Division, 2011 AEJMC

*Top Student Paper, Newspaper Division, 2010 AEJMC Southeast Colloquium, UNC, Chapel Hill, NC 

*Article by Tanja Aitamurto about the Graybeal & Hayes’ “Modified News Micropayment Model” featured on PBS’s MediaShift blog, August 2010, (http://to.pbs.org/cEF4Xu)

INSTRUCTION

Georgia State University

Entrepreneurial Thinking for Startups 

Entrepreneurial Thinking for Startups (Honors sections)

Product-Service Design for New Ventures

Product-Service Design for New Ventures (Honors sections)
Business Model Validation
Exploring Entrepreneurial Ecosystems: Study Abroad in China
Exploring Atlanta’s Entrepreneurial Ecosystems (Honors seminar)

Directed Readings in Entrepreneurship
Texas Tech University

Media Entrepreneurship

Media Management, Entrepreneurship & Consulting

Media Economics & Entrepreneurship

Electronic Media Operations

Media Industries

Professional Communication

Mass Communication Research Methods

Public Relations Writing

Study Abroad in Germany

Jade University of Applied Sciences- Wilhelmshaven, Germany

Media Management

University of Hartford

Media Industries: Ethics, Politics, & Economics

Writing for the Media

Communication Research Methods

Special Topics: Social Media

University of Georgia

Graduate Newsroom Multimedia Lab

News Editing

News Writing

Advertising Campaigns (strategic consultant) 
TEACHING AWARDS

*Second place recipient, L.U. Kaiser Award for Teaching Innovation, Texas Tech, College of Media and Communication, 2015 recipient

*“Raiders Who Rock,” Pursuit of Excellence category, Media Entrepreneurial students and staff, Texas Tech University, 2015 nominee
*“University of Georgia Excellence in Teaching Award,” 2011 nominee (1 of 22 university-wide)

*“Outstanding Graduate Teaching Assistant Award,” awarded to top 10 percent university-wide, University of Georgia, 2010 recipient

*“Outstanding Teaching Assistant Department of Journalism,” Grady College, 2010 recipient
Other Teaching Experience

Course coordinator. Entrepreneurial Thinking for Startups, Fall 2019- present. Coordinate curriculum and oversight of instructors in core introductory entrepreneurship course at Georgia State University.

Course developer. HONORS 1000: Exploring Atlanta’s Entrepreneurial Ecosystem. Honors course (1-credit hour) proposal submitted Spring 2019. Accepted Spring 2020. Georgia State University. 

College to Career Faculty Fellow. 2018. Developed online content modules focusing on College to Career curriculum in the business meta major in advance of the university’s Quality Enhancement Plan, Georgia State University.

Course designer. Developed ENI 4860 “Exploring Entrepreneurial Ecosystems,” proposed new elective, approved May 2019, Georgia State University.

External Reviewer. Social media course. Florida Virtual School. Accredited through Florida Department of Education.

Instructor and course designer. “Media management, entrepreneurship & consulting.” Online master’s course. Part of MA in Strategic Communication and Innovation program. Texas Tech University. Developed spring 2015.

Instructor & Course Designer.  “Social & Digital Media Literacy.” University of Georgia Pre-College Program for high school juniors and seniors.  July 2012.  University of Georgia. Athens, GA.

Instructor & Course Designer.  “Media and Message: Communicating in the Digital Age.”  Duke University Talent Identification Program for academically gifted teenagers.  Summer 2009 & Summer 2010. University of Georgia campus. Athens, GA.

Teaching Assistant. “Whodunit?: Mystery and suspense in literature and in film.”  Johns Hopkins University Center for Talented Youth for academically gifted teenagers. Summer 2007. California Lutheran University. Thousand Oaks, CA.

Guest speaker with Jameson Hayes. “Social Media Marketing U.”  Social Media Public Relations course.  April 12, 2011. University of Alabama, Tuscaloosa, AL.

Guest speaker. “The future of news: There’s no Journalism without U.” September 3-4, 2008 and January 2009. COMM1154: Introduction to Mass Communications, a 120-person undergraduate course, University of West Georgia, Carrollton, GA.

Invited lecturer.  Guest classroom lectures in 15 classes, including Broadcast Management, Public  Relations Communications, Media & Technology, International Mass Communications, Media Management & Programming, Advertising Campaigns, Educational Psychology & Graduate Pedagogy.  2007-2011. University of Georgia, Athens, GA.  Select lecture topics:

 -“New Media, Technology & Entrepreneurship.” 

-“How journalists use Social Media and why PR practitioners should care.”

-“Micropayments as a new business model for news.” 

- “The History, Politics & Press of the European Union.”  

-“Media Strategy and Management: Three-sixty Brand Strategy.” 

-“Youth, new media and media management.” 

-“Media and the psychology of motivation.” 

SERVICE 

Entrepreneurship Working Group, Georgia State University, member, 2018-present

Named Awards Chair/Past Division Head, Media Management, Economics & Entrepreneurship division, AEJMC, Elected, 2018-2019
Faculty Development Committee, Robinson College of Business, Georgia State University, Elected, 3-Year Term, Fall 2018-present

Faculty Reviewer, Main Street Entrepreneurship Fund, Georgia State University, Summer 2019
Judge, Social Enterprise Concept Competition, Andrew Young School of Public Policy, Georgia State University, Fall 2018 & Fall 2019
Faculty advisor, Tie Youth Entrepreneurship University (TYE U) Atlanta competition, Spring 2018 and Spring 2019

Faculty advisor, Prepspire, Student Startup Madness “Field of 64” finalist, Spring 2018

Reviewer, Entrepreneurship Open Stax book select chapters

Reviewer, Entrepreneurship Education and Pedagogy

Reviewer, International Journal on Media Management
Reviewer, Journal of Media Business Studies

Reviewer, Journalism & Mass Communication Quarterly
Reviewer, Time To Get Tough: How cookies, coffee, and a crash led to success in business and life by Michael J. Coles and Catherine M. Lewis, University of Georgia Press, Spring 2018

Member, Entrepreneurship and Innovation Institute new faculty search committee, Fall 2017-Spring 2018

Faculty advisor, National Association of Broadcasters Pilot Innovation Challenge, Fall 2017

Invited Mentor, Goodie Nation Hackathon, Google Atlanta, October 28, 2017

Division Head, Media Management, Economics & Entrepreneurship division, AEJMC, Elected, 2017-2018

Program chair/vice head, Media Management, Economics & Entrepreneurship division, AEJMC, Elected, 2016-17
Research chair, Media Management, Economics & Entrepreneurship division, AEJMC, Elected, 2015-16
Reviewer, Journal of Broadcast & Electronic Media

Bibliographer/community outreach, Media Management & Economics division, AEJMC, 2013-2015
Chair, Lone Startup Student Pitch Competition Committee, Texas Tech, 2014- 2017
Judge and committee member, Texas Tech Appathon, Spring 2016

Judge, 3Day Startup Texas Tech, Fall 2015

Selection committee member, Texas Tech Accelerator, 2015-16

Organizer, Texas Tech-Tech Talent South Popup Coding Academy, February 2016

Mentor, European Media Management Association 2016 Summer Doctoral Program

Committee member, Media strategies degree curriculum review and revision, Texas Tech, present

Committee member, Department research initiatives, Texas Tech, present

Membership chair, Scholastic Journalism Division, AEJMC, 2012-13
Graduate student representative, Media Management and Economics Division, AEJMC, 2010-11 and 2011-12
Production Assistant, George Foster Peabody Awards Luncheon, Waldorf-Astoria Hotel, New York, NY, June 16, 2008

Counselor, Georgia Scholastic Press Association Summer Academy, June 8-14, 2008

“Catch Up, Keep Up,” Video Series Project to address Summer Learning Loss in the Athens-Clarke County School System, Pre-Production and Production Assistant, Spring 2007

George Foster Peabody Awards, Student Judge, Spring 2007
Georgia Scholastic Press Association, Presenter, The University of Georgia, Athens, GA., October 11-12, 2007, Oct. 2-3, 2008, Sept. 23-24, 2009 and Sept. 22-23, 2010
National Academies Keck Futures Initiative’ “Future of Human Healthspan” Conference, Arnold and Mabel Beckman Center, Irvine, CA, Science Writer, Nov. 14-16, 2007
PROFESSIONAL DEVELOPMENT
Deshpande Symposium for Innovation & Entrepreneurship in Higher Education, June 11-12, 2020, Virtual Event

European Media Management Association EMMA Talks, June 2020, Webinars

DW Akademie Media Viability Indicators, June 2020, Webinar

The Farm DemoDay, June 2020, Virtual

Mastering Online Teaching Certificate, Georgia State University Center for Excellence in Teaching & Learning, badge earned May 2020

California Entrepreneurs Educators Conference, April 2020, Virtual

OpenStax CreatorFest, April 2020, Virtual

North Carolina Entrepreneurship Educators Conference, Nov. 1, 2019, Kenan Institute, University of North Carolina, Chapel Hill, North Carolina.

In-House Agency Day, Association of National Advertisers, Oct. 17, 2019, The Home Depot, Atlanta, Georgia.

Advertising Education Foundation, Visiting Professors Program, June 17-20, 2019, Chicago, Illinois. Visits to Leo Burnett, Energy BBDO, FCB, Spark Foundry, Facebook and mcgarrybowen agencies.

Entrepreneurs’ Organization (EO) Atlanta Limitless conference, May 1, 2019, Woodruff Arts Center, Atlanta, Georgia
Corporate Intellectual Property Institute, October 22-23, 2018, Georgia State University, Atlanta, Georgia

Experiential Classroom, September 20-23, 2018, University of Tampa, Tampa, Florida

Academy of Management annual conference, August 10-14, 2018 Chicago, Illinois.

AEJMC annual conference, August 5-9, 2018, Washington, DC.

NYC Media Lab Machines + Media conference and NYC Blockchain Week, May 2018, New York, New York

Startup Summer School, Atlanta Tech Village, Summer 2018, Atlanta, Georgia

Quest for Capital: Entrepreneurship & Innovation, Young Leaders of World Affairs Council of Atlanta, February 2018, Atlanta, Georgia

Corporate Intellectual Property Institute, Fall 2017, Georgia State University, Atlanta, Georgia

VentureWell Annual Open Conference, March 4-6, 2016, Portland, Oregon

South by Southwest Interactive Festival, March 13-22, 2015, Austin, Texas

National Association of Broadcaster’s NABShow 2015, April 2015, Las Vegas, Nevada

Scripps Howard Journalism Entrepreneurship Institute, Jan. 4-8, 2015, Arizona State University, Phoenix, AZ

Entrepreneurial Journalism Educators Summit, 2014, City University of New York, New York, NY
Collab/Space New York, July 8, 2014, New York, NY

National Association of Broadcasters’ NABShow, April 2014, Las Vegas, Nevada 

Social Media Week 2013, Feb. 18-22, 2013, New York City, NY

Digital Media Summit, May 16-17, 2011, Atlanta, GA

National Association of Broadcaster’s NABShow 2011, April 10-14, 2011, Las Vegas, Nevada

PaidContent2011, March 3, 2011, New York Times’ TimesCenter, New York, NY

SoCon11: Social Media Meets Mobile . Feb. 4-5, 2011, Kennesaw State University, Kennesaw, GA.

National Association of Broadcasters’ NABShow 2010, April 11-16, 2010, Las Vegas, Nevada

Participant, European Commission- Sponsored Press Visit for Graduate Journalism Students, October 12-17, 2009, Brussels, Belgium
Participant, Fulbright Commission’s Berlin Capital Program 2008, November 15-23, 2008, Berlin, Germany

Class visit to Nielsen Media Research facilities, Tampa, FL, March 2008
Social Media Luncheon, Grady College of Journalism and Mass Communication Event, Atlanta, GA, May 2008
World Association of Newspapers’ Young Readers Conference, Washington, D.C., March 24-March 28, 2007

Cannes International Film Festival Study Abroad Program, University of Georgia, Cannes International Film Festival, Cannes, France, May 2007

Business Journalism 101: A Back-to-Basics Workshop for Business Journalists and Editors, University of North Carolina, Chapel Hill, NC, October 18-19, 2007

Society of American Business Editors and Writers’ Fall Conference, University of North Carolina, Chapel Hill, NC, October 20-21, 2007

McGill Journalism Symposium, University of Georgia, Athens, GA., November 7, 2007

Youth Indifference to News Conference, University of Georgia, Athens, GA, October 8-11, 2006
INTERNATIONAL ACTIVITIES
International Instruction, Public Service and Outreach 

Co-Program Coordinator, Robinson College Study Abroad in China. Georgia State University. Proposed Summer 2020. Delayed by COVID-19
Visiting Professor (2019, March) Porto University and University of Lisbon, Portugal. Guest lecturer to two seminars of students studying the media business. 

Invited keynote/mentor (2016, July). “Media entrepreneurship.” European Media Management Association 2016 Summer Doctoral Program, Jade University of Applied Sciences, Wilhelmshaven, Germany.

Visiting Professor, (2015 Summer). Jade University of Applied Sciences, Wilhelmshaven, Germany. Taught an undergraduate course on Media Management to German and American students.

Program Coordinator (2015, Summer). Texas Tech Study Abroad to Germany.

OTHER HONORS and MENTIONS 
Academic 
*Fulbright alum. One of 15 young journalists/journalism scholars selected to participate in the Fulbright Commission’s 2008 Berlin Capital Program, November 2008

*Member of Blue Key Honor Society, University of Georgia chapter, one of the highest honors available on campus, initiated April 5, 2009

*Member of Phi Kappa Phi National Honor Society, University of Georgia chapter, initiated Dec. 3, 2008

*William I. Ray Scholarship, Grady College of Journalism & Mass Communication, 2007 recipient
*McGill Fellow, McGill Journalism Symposium, Grady College of Journalism & Mass Communication, 2007 Fellow

*Named to Dean’s List twice at UNC Wilmington and once at UNC Chapel Hill.

*Phi Sigma Pi National Honors Fraternity member
Industry Honors
*North Carolina Press Association 2005 Award Competition, first place, Business Reporting

*SPJ 2000 Mark of Excellence Awards, Region Two, second place, Editorial Writing

*SPJ 2001 Mark of Excellence Awards, Region Two, honorable mention, Feature Writing

*First place awards in personality profile, features in daily newspaper and sports in North Carolina Press Club’s 2000 Communications Contest.

*Third place award for sports writing in National Federation of Press Women’s 2000 Communications Contest.

*Won seven North Carolina Press Club awards during 1999 Communications Contest, two of which earned national accolades. 
AFFILIATIONS and LEADERSHIP

ACADEMIC
Leadership
*College to Careers Faculty Fellow, inaugural recipient, Georgia State University, 2018

*Faculty advisor, Media Entrepreneurship & Innovation Group, Texas Tech University

-Formed Fall 2014


-Placed three finalists in field of 64 for nationwide Student Startup Madness tournament out of 150 entries. One team advanced to Round of 32. Spring 2015

-One of 9 universities to compete in inaugural Scripps International Innovator’s Cup Challenge, Spring 2015

- Part of Texas Tech team that won Tibetan Innovation Challenge, Summer 2015


-Hosted a panel on media entrepreneurship as part of Reaching Audiences conference, Spring 2015

-Second place finisher in university-wide pitch competition, received funding from Lubbock Economic Development Association, Spring 2015

-Student award-winner in 2015 PBS Media Shift Hackathon at Arizona State University, Winter 2015


-Student recipient of National Association of Broadcasters Education Foundation 2016 Excellence in Innovative Technology award for Vozra app

*Organizer, Texas Tech College of Media and Communication Student Startup Competition, Spring 2015, Spring 2016 and Spring 2017
*Program coordinator, Texas Tech College of Media and Communication Germany Study Abroad program, 2015


-Led a group of Texas Tech students on Study Abroad session to Germany, July 2015


- Taught media management course to American and German students at Jade Hoschule 
in Wilhelmshaven, Germany

*Faculty affiliate, Thomas Jay Harris Institute for Hispanic & International Communication, Texas Tech University, 2014-2017
*Faculty member, Texas Tech Campus Entrepreneurship and Commercialization Leadership, 2013-2017
*Division head, Media Management, Economics & Entrepreneurship Division, AEJMC, 2017-present

*Program chair, Media Management, Economics & Entrepreneurship Division, AEJMC, 2016-17
*Research chair, Media Management, Economics & Entrepreneurship Division, AEJMC, 2015-16
*Bibliographer/community outreach, Media Management and Economics Division, AEJMC, 2013-2015
*Graduate student representative, Media Management and Economics Division, AEJMC, 2010-11 and 2011-12
*Grady Graduate Caucus, Grady College of Journalism and Mass Communication, Activities Coordinator, 2007; Co-President, 2008-09
*Gaston Gazette, member of newsroom training committee, 2005-06
*Society of Professional Journalists, past UNC-CH chapter president, 2000-01
*Phi Sigma Pi Alpha Kappa Chapter, Parliamentarian, 2000-01
*Board of Visitors, UNC-CH journalism school, past student member, 2000-01
Academic Affiliations
*Association for Education in Journalism and Mass Communication

- Media Management, Economics & Entrepreneurship, past Division Head
*Academy of Management


-Entrepreneurship and Strategic Management division member

*United States Association of Small Business and Entrepreneurship (USASBE) member

Industry Affiliations 
*VentureWell, institutional membership, Texas Tech University and Georgia State University, 2013-present

*NSF I-Corps program, institutional membership, Texas Tech University, 2013-2017

*Society of American Business Editors and Writers, Student member, 2007-08

*The Society of Professional Journalists, past UNC-CH chapter president

*Phi Sigma Pi National Honor Fraternity, Alpha Kappa and Beta Omicron chapters

*North Carolina Press Club, past member

*Association for Young Journalists, member

*Newspaper Association of America Youth Editorial Alliance, past participant 
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