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Course objectives
This module wi l l  develop enterpr ising thinking within our  students. We wi l l  learn how to look at challenges
with a view to not only overcoming them, but also how to exploit  the potential  opportunit ies they
offer. We wi l l  develop a questioning approach to the information that we are given,  to be inquisit ive,
opportunist ic and challenging of tradit ional ways of thinking. We wi l l  also explore different ways of
knowledge\product creation.

We wi l l  achieve these objectives in a number of practical  ways. The module wi l l  be workshop-based and
activity-dr iven with less emphasis on formal lectures. Students wi l l  use case studies,  practical  exercises
and group activit ies to develop their  ski l ls and we wi l l  develop their  learning through discussion,
presentations and self-assessment tools.

This module wi l l  also offer  a framework to support the learner in successfully assimi lat ing the personal,
academic and professional ski l ls required to be effective in the field of business. Academic development wi l l
be enhanced in the areas of referencing,  research ski l ls,  essays and report writ ing,  and presentation
ski l ls.  Transferable employabi l i ty ski l ls wi l l  be developed via group interaction,  teamwork and individual
exercises.

 

Results of learning outcomes
At the end of this module the student wi l l  be able to:

L1. Explain the meaning of enterpr ise and entrepreneurship using examples.

L2. Apply a var iety of approaches to solving problems in both team and individual situations.

L3. Descr ibe the enterpr ising cit izen and recognise examples of personal enterpr ising behaviour.

L4. Identify and discuss examples of entrepreneurial  behaviour in organisations.

L5. Demonstrate a range of academic and professional ski l ls required for  successful employment in the field
of business.

Program
Tradit ional business programmes focus on preparing students for  the world of employment. The present
module entit led E n t r e pr e n e u r sh i p               recognises that there are alternative,  equally val id and rewarding
futures avai lable to our  graduates. One of these is self-employment. Start ing an enterpr ise requires
qualit ies which in some ways are different from those demanded of an employee. This module examines
‘entrepreneurialness’ from a number of perspectives; we look at enterpr ise in the modern business world in
the context of organisations,  self-employment and crucial ly enterpr ise within ourselves.  We wi l l  learn
about creativity,  innovation,  goal directed behaviour and r isk-taking and discover that we already display
many of these quali t ies. Alongside,  we wi l l  also learn how an entrepreneur manages the knowledge
circulaton within and outside his\her business.

The content of the program includes:
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S e ssi on    L e c t u r e       Tu t or i a l    
 I n t r odu c t i on  t o  E n t e r pr i se  a n d E n t r e pr e n e u r sh i p                                       G r ou p w or k     
 Th e or y  of  E n t r e pr e n e u r sh i p                     G r ou p w or k     
 C r e a t i v i t y  a n d I n n ov a t i on                      G r ou p w or k     
 I n t r a pr e n e u r sh i p              G r ou p w or k     
        K n ow l e dg e  Ma n a g e me n t                G r ou p w or k     

 

B u si n e ss E n t r e pr e n e u r sh i p                  

 

G r ou p w or k     

 B u si n e ss Mode l  C a n v a s             
B u si n e ss Mode l      
C a n v a s w or k sh op         

 Te c h n ol og y  E n t r e pr e n e u r sh i p                      G u e st  S pe a k e r         
 S oc i a l  E n t r e pr e n e u r sh i p                    G r ou p w or k     

 Fa mi l y  bu si n e ss        
G r ou p w or k /      
G u e st  S pe a k e r         

 S u m U p     S u m U P   

      G r ou p A ssi g n me n t         
G r ou p  
Pr e se n t a t i on       

Note. The program could be sl ightly changed according to the level of the knowledge of the students.

Course delivery

The module combines theoretical  frameworks,  practical i t ies and experience the reali t ies of
Entrepreneurial ism. The module offers different activit ies such as workshops,  guest speakers,  etc. In
addit ion to this,  access to expertise from a var iety of academic staff,  entrepreneurs,  and support agencies
wil l  provide the opportunity to learn and put into practice digital  and entrepreneurial  ski l ls.

 Attendance to both the lecture and the group session is compulsory,  i f you want to be undertake the
exam for  attendees.

Learning assessment methods
A sse ssme n t  O u t c ome  G r i ds  -                    For  a t t e n de e s        
A sse ssme n t  C a t e g or y  1             

L e a r n i n g      
O u t c ome   
( Foot n ot e  B . )       

L e a r n i n g      
O u t c ome   
( 1 ) 

L e a r n i n g      
O u t c ome  ( 2 )       

L e a r n i n g      
O u t c ome  ( 3 )       

L e a r n i n g      
O u t c ome  ( 4 )       

L e a r n i n g      
O u t c ome  ( 5 )       

W e i g h t i n g       
( % )  of   
A sse ssme n t   
E l e me n t    

Ti me t a bl e d     
C on t a c t    
H ou r s  

Group

Presentation

     60 0

 
A sse ssme n t  C a t e g or y  2             

L e a r n i n g      
O u t c ome   
( Foot n ot e  B . )       

L e a r n i n g      
O u t c ome   
( 1 ) 

L e a r n i n g      
O u t c ome   
( 2 ) 

L e a r n i n g      
O u t c ome   
( 3 ) 

L e a r n i n g      
O u t c ome   
( 4 ) 

L e a r n i n g      
O u t c ome   
( 5 ) 

W e i g h t i n g       
( % )  of   
A sse ssme n t   
E l e me n t    

Ti me t a bl e d     
C on t a c t    
H ou r s  
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Ongoing
assessment

     40 0

C ombi n e d Tot a l  For  A l l  A ss i g n me n t  C a t e g or i e s                                 100% 0 hours

N.B. It  is important to remember that the unlicensed use or  copying of another person’s work is not
permissible. Such attempts at plagiar ism may result  in  discipl inary procedures being taken against you.

Especial ly,  the exam is divided in two types of assessments:

 

A sse ssme n t  C a t e g or y  1             

E n t r e pr e n e u r i a l  Th i n k i n g  -  G r ou p pr e se n t a t i on  ( 6 0 % )                                          

Assignment 1 (Group) worth 60%

Pa r t  1      - Select a Small  to Medium Enterpr ise (SME) of your choosing and appraise the nature of the
contr ibution that SMEs in general make to the Ital ian economy, highlighting the specific contr ibution made
by your chosen enterpr ise.  

Pa r t  2      - Map your chosen enterpr ise against the B u si n e ss Mode l  C a n v a s              ,  identify the specific
challenges which they face,  and suggest possible solutions to these challenges. Apply and demonstrate
your cr it ical  entrepreneurial  thinking and validate your solution with supporting evidence e.g. videos,
art icles etc. Demonstrate your research ski l ls by drawing on evidence to support your case.

This assignment calls for  your group (e.g. min. 3; max. 5 people) to appraise the nature of the contr ibution
that SMEs make to the Ital ian economy, to identify the challenges faced by a specific case study
organisation and to offer  solutions to those challenges. This wi l l  involve developing or iginal and creative
responses to the identified challenges that the case-study fi rm faces.

Th e  a ss i g n me n t  w i l l  t a k e  t h e  f or m of  a  g r ou p or a l  pr e se n t a t i on  a n d st u de n t s  sh ou l d  e mpl oy  t h e                                                                       
B u si n e ss Mode l  C a n v a s t o  de mon st r a t e  k n ow l e dg e  a n d e x pe r i e n c e  a c qu i r e d f r om t h e  modu l e  i n                                                                 
sol v i n g  bu si n e ss pr obl e ms.             

 

G r ou p W or k     

One of the objectives of group work is that you learn to work as part  of a team and to resolve confl ict
and differences in opinion. It  is inevitable that some groups wi l l  find working together difficult  but i t  is
the responsibi l i ty of each member to try to resolve tensions.

Once the groups are selected i t  wi l l  NOT be possible to move to another. Therefore,  think very carefully
before agreeing to join a part icular  group.

Each member of the team/group wi l l  make a ful l  contr ibution to the final output of the group. Freeloading
(i .e. lett ing others do al l  the work) wi l l  be heavi ly penalised. To reduce the r isk of this occurr ing each
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student wi l l  keep a weekly record of their  dealings with other  group members noting any contentious issue
that arose and how the group was able to resolve i t .

 

A sse ssme n t  C a t e g or y  2             

 

E n t r e pr e n e u r i a l  Th i n k i n g  -  I n di v i du a l  e x a m\  on g oi n g  a sse ssme n t ( 4 0 % )                                                     

Assessment 2 (Individual): worth 40%

Each student wi l l  be evaluated during the class for  his\her interactions,  committment in working in a
group,  level of enegagement with the topic.

 

 

FO R  N O T ATTE N D E E S          

The exam is written and i t  is composed of 5 open questions to be completed in 50 minutes.

The questions wi l l  be based on the following books:

 

Scuotto V.,  Murray A.,  2018,  Effectiveness of Internal Entrepreneurship Education Ecosystem on forming a
new entrepreneurial  mind-set,  Book Chapter  3 - ‘Experiential  Learning for  Entrepreneurship’ Palgrave.

 

Carter  and Evans (2012). Enterpr ises and Small  Business,  Pearson Education Limited.

 

ICT Adoption for  Knowledge Management: Opportunit ies for  SMEs by Scuotto

https://www.publicationsales.com/store/p29/ICT_Adoption_for_Knowledge_Management%3A_Opportunit ies_f
or_SMEs.html

Suggested readings and bibliography
Scuotto V.,  Murray A.,  2018,  Effectiveness of Internal Entrepreneurship Education Ecosystem on
forming a new entrepreneurial  mind-set,  Book Chapter  3 - ‘Experiential  Learning for
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Entrepreneurship’ Palgrave.

 

Carter  and Evans (2012). Enterpr ises and Small  Business,  Pearson Education Limited.

 

ICT Adoption for  Knowledge Management: Opportunit ies for  SMEs by Scuotto

https://www.publicationsales.com/store/p29/ICT_Adoption_for_Knowledge_Management%3A_Opportunit
ies_for_SMEs.html

Notes

Independent Learning
 

In  order  to succeed you must ensure that you remain focused and undertake the work you are given.

 

You must take r e spon si b i l i t y           for  your own learning and engage with both staff and fel low students.

 

You wi l l  be expected to:

 

Part icipate in group discussions;
Submit coursework on t ime;
Respect your fel low students;
Respect your lecturers.

 

How can this be achieved?

 

Attend classes;
Prepare for  tutor ial  sessions;
Take relevant notes dur ing classes;
Read recommended and/or relevant textbooks,  journals,  and per iodicals;
Review mater ials provided and/or notes taken,  for  preparation of assessments;

Copyright 2014 - Universita' degli Studi di Torino - Via Verdi, 8 - 10124 Torino Pagina 6

https://www.publicationsales.com/store/p29/ICT_Adoption_for_Knowledge_Management%253A_Opportunities_for_SMEs.html


Complete assessments by given deadlines and to agree standards;
Work independently or  as part  of a team where required.

 

Class schedule

Appelli
E di t a bl e  by      
vscuotto,  fserrava
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